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BRAND
DEFINITION

Invest. Improve. Transform.
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PURPOSE

Communicating the mission, vision and goals of F5FC is successful when the agency’s brand can 
be clearly defined and recognized. This document provides an overview of the F5FC brand to 
ensure message consistency and serve as a guide for communicating about the organization.   

Brand Definition
A brand definition is the ability of an entity to ensure that particular targets recognize one brand 
over others. It’s the ability of individuals to identify a brand by its attributes, design elements, 
language and presentation. “Attributes” and “design elements“ include such things as shapes, 
colors, illustrations, and graphics. “Language” and “presentation” is the usage of the contents that 
comprise the brand definition. 

Mission, Vision and Goals of First 5 Fresno County
First 5 Fresno County’s mission is to be a catalyst for creating an accessible and effective network 
of quality services for young children (0-5 years old) and their families.  The agency’s vision is “all 
children 0-5 years old will achieve optimal social, emotional, physical, and cognitive development.”

Critical developmental milestones take place during the earliest years of a child’s life and research 
has proven investments in a child’s early years dramatically improve lifetime outcomes.  F5FC is 
focused on investing, improving and transforming the first five years of a child’s life, regardless of 
abilities, ethnicity or socio-economic situation. 

F5FC serves as a connector within the community to enhance the network of organizations, 
programs and resources that build a foundation for all children to thrive. The Lighthouse 
for Children facility, created by First 5 Fresno County, provides a community space to promote 
collaboration, innovation and program development while serving young children and their 
families in a safe and conducive environment.  
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Brand recognition intends that a brand’s design elements can be recognized even without using 
the brand’s proper name. The goal is to ensure target audiences can recognize a brand without 
much effort. Brand definition is the real meaning behind a brand’s name, logo, symbols, slogans 
and reputation – and the awareness the F5FC brand wants families, parents, caregivers, referral 
sources and the general public to walk away with. 

Brand voice will be the benchmark for all communications, including web site, social media 
and other advertising messages. Advertising and marketing efforts are successful when those 
efforts are unified by a “common voice” – a tone of writing, speaking and visual presentation that 
encompasses not only the words and images used, but also their order, placement, rhythm, pacing 
and tone. The F5FC “tone of voice” informs all written and spoken copy, including the web site, 
social media messages, and other advertising messages.

“Tone of voice” is important because it is an expression of all of the people behind the F5FC brand. 
It’s your brand personality: distinctive, memorable and unique. It’s what drives you, your passion 
and desire to create a better world and to improve the lives of children and families. It’s what you 
want to share with the world.

Creating a trusted tone of voice is crucial to F5FC. A successful tone of voice should go without 
notice. It should be so comfortable to audiences that they don’t stop to recognize the words or 
images, but instead emerge from the communication experience with a set of feelings: “I like 
them.” “I trust them.” “I want to join them.”

Invest.

F5FC commits time, effort 
and funding in ways that 
prioritize the needs of  
children ages 0 to 5 and 
their families. 

Improve.

F5FC is a leader in identi-
fying issues and creating 
innovative solutions for 
children ages 0 to 5.

Transform.

F5FC aims to create a 
community committed to 
supporting its children and 
in turn benefiting the  
community with contribut-
ing citizens.

F5FC WORKS TO MEET ITS MISSION IN THESE WAYS
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Three words define the F5FC brand: “Invest. Improve. Transform.” These positive action words 
prominently appear in all messages, urging audiences to join, grow, blossom, learn, evolve, listen, 
love, share, inspire, provide, and, maybe above all, change - on behalf of young children.

The brand voice strives to actively engage the audience on their terms. Depending on the audience 
and the purpose of the message, the voice can be feminine or masculine, sincere and informative, 
always justifying audience engagement by citing facts and data that inform and support the goals 
of F5FC. The essential message may be: “It is indisputable that prioritizing the needs of children 
age 0-5 results in healthier and more successful young people and families, therefore engaging 
with First 5 Fresno County is necessary to change current outcomes.”

The brand voice must always concentrate on the needs of children and on brighter outcomes 

www.first5fresno.org
info@first5fresno.org

2405 Tulare Street,
Suite 200, Fresno, CA 93721
T 559-558-4900
F 559-241-6510


