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Systems

Community 
Partners

Children & Families
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Age of Householder

18-24 25-34 35-44 45-54 55-64 65+

15.4%

44.8%
25.7%

8.1% 4.9% 1.0%
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GOAL 1:  Increase public education and awareness of early  
childhood development with clear and consistent messaging.
Primary Audiences:  Children & Families, Community



11First 5 Fresno County COMMUNICATIONS PLAN 2016-2020



12First 5 Fresno County COMMUNICATIONS PLAN 2016-2020



13First 5 Fresno County COMMUNICATIONS PLAN 2016-2020

GOAL 2:  Raise the profile of First 5 Fresno County by promoting 
its innovative initiatives that successfully prioritize and generate 
investments in children 0-5.
Primary Audiences:  Community, Policy Makers, Media
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GOAL 3:  Grow First 5 Fresno County brand’s impact,  
consistency and reach.
Primary Audiences:  Internal First 5 Fresno County Team,  
Funded Partners

Vision  
The  brand's  
guiding  insight  
into  its  world.  
  

Mission    
How  the  brand  
will  act  on  its  
insight.  
  

Values    
The  code  by  
which  the  brand  
lives.    

Personality    
The  human  
characteris<cs  or  
traits  that  can  be  
a=ributed  to  a  
brand.  

  
  

Voice    
How  the  brand  
speaks  to  its  
audiences.     

(Architecture)  

(Character)  Vision  
The  brand's  
guiding  insight  
into  its  world.  
  

  

Mission    
How  the  brand  
will  act  on  its  
insight.  

(Promise)    
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FIRST 5 FRESNO COUNTY TELEPHONE STUDY DECEMBER 2015 

Executive Summary Report 

In December 2015, RSE commissioned AIS Market Research, Inc., on behalf of First 5 Fresno County, to 
conduct 500 interviews within the County of Fresno. These 500 telephone interviews were conducted to 
gauge public awareness among community influencers and parents with children between the ages of 
zero months to five years old. Public awareness of many different community leaders, learning and 
assistance programs, and organizations was tested. AIS also tested public perception and knowledge of 
early childhood development and learning. Of the 501 total responses, 348 respondents indicated they 
have children 5 years of age or younger. This provides us with a very strong benchmark to base this 
study on.  

Major, key findings are found below. Survey questions are summarized under “Survey Report”, starting 

on page four. Demographic frequency results can be found starting on page twelve. Frequency results, 
question by question, can be found starting on page sixteen. 

AIS surveyed 344 respondents from the cities of Fresno and Clovis, which accounted for nearly 69% of 
survey results. AIS surveyed 157 respondents, accounting for just over 30%, from rural areas in Fresno 
County outside the cities of Fresno and Clovis. In order to test public awareness, AIS surveyed the 
general population, including community influencers who do not have children living in the home, 
accounting for 30% of the total study. Among the general population surveyed, only six respondents 
were under the age of 45 without children. All demographic groups yielded similar results for all 
questions. 

Only four organizations scored a higher public awareness over First 5; Head Start, Fresno County 
Department of Children and Family Services (DCFS), Women, Infants and Children (WIC), and Fresno 
County Office of Education. While First 5 did not boast the highest awareness for organizations among 
participants, they did boast the most favorable awareness rankings across all results. Of those aware of 
First 5 Fresno County, 99% reported having a favorable opinion. These statistics indicate that the public 
image of First 5 Fresno County is well known and quite popular among residents in Fresno County.  

Roughly 50% of respondents indicated they heard about First 5 from “News” or “TV”, while another 50% 
indicated they heard of First 5 from a “word of mouth” source other than the news. Only a very small 

percentage (1.7%) indicated they have heard of First 5 through online and social media sites. This 
suggests that Fresno County, at least young parents in Fresno County, still holds a more traditional 
media consumption over the internet craze.  
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When survey participants were asked true or false questions pertaining to the learning and brain 
development of children, the majority of the respondents provided, what we will consider an accurate 
answer. Respectively, 85% to 90% of respondents indicated they are extremely sure they can talk and 
interact with their children. A strong indication for the remaining 10% to 15% results, would be that 
these particular respondents may have had children at a young age and they themselves may be less 
educated than the others surveyed. A further analysis among those who indicated less accurate 
statements, for the majority, fell under the age of 45 with 50% having no more than a high school 
education.  

Land line sampling accounted for 55% of participants while 45% of participants were surveyed via cell 
phone. This provides an excellent, equal basis for land line and cell phone sampling. Interesting enough, 
66% of Caucasians were surveyed via land line while 53% of Hispanics were surveyed via cell phone. 76% 
of African Americans were surveyed via cell phone as well as 50% of all other ethnicities. This proves 
that minorities are more likely to be reached via cell phone. Further research could suggest that mobile 
marketing may have a high success rate when targeting minorities, or Hispanics in general.  

Of the 501 respondents surveyed, 71% stated they vote in general elections “Most of the Time” or 
“Always”. This verifies that we are indeed reaching people who are aware of local economic and social 
issues. Of those interviewed, 28% of survey respondents were stay at home parents while 55% stated 
they were at least employed part time.  
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Survey Report 

Public Awareness of Organizations: Favorable or Un-Favorable Impression 

Survey participants were asked their awareness for many different organizations and programs. Five 
total organizations stood out among the rest; Head Start, Fresno County Department of Children and 
Family Services (DCFS), WIC, Fresno County Office of Education, and of course, First 5 Fresno County. 
Though the other four organizations mentioned scored higher awareness over First 5, First 5 boasts the 
highest ranking among all organizations and programs. An astounding 99% of the participants aware of 
First 5, indicated they were favorable of First 5 Fresno County. See Table 1A below. 

 

Table 1A 
Top 5 Organization Awareness (N = 501) 

Very 
Favorable 

Somewhat 
Favorable 

Somewhat 
Unfavorable 

Very 
Unfavorable 

Head Start 87% 338 88 6 6 

Women, Infants and Children (aka WIC) 85% 330 76 11 9 

Fresno County Office of Education 72% 225 110 17 9 

Fresno County D-C-F-S 62% 197 88 16 12 

First 5 Fresno County 60% 231 67 - 3 

 

While nearly 30% of the 501 people surveyed indicated they have never heard of First 5, 58% of those 
did not have children living in the household. There were only 3 total cases where a respondent 
indicated they were unfavorable of First 5. Intriguing fact, all 3 of those cases belonged to respondents 
who were over 65 years old and did not have children living in the household. First 5 scored a 39% Very 
Favorable Impression from those surveyed within the City of Clovis. Fresno City residents scored a 44% 
Very Favorable Impression of First 5, while rural areas outside those two cities scored a high of 52% Very 
Favorable Impression. These statistics suggest that First 5 is equally known throughout the county and in 
urban neighborhoods. See Chart 1B on next page. 
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Of the Hispanics surveyed, over 50% indicated a Very Favorable Impression of First 5, providing equal 
favorability across all ethnicities. Noteworthy fact, over 34% Hispanics haven’t heard of First 5 Fresno 

County, which provides the highest “Unaware” factor of any ethnicity. Not only do Hispanics account for 
the more favorable impression, they also hold the least aware impression of First 5 Fresno County. See 
Chart 1C below. 

 

0% 10% 20% 30% 40% 50% 60%

Clovis

Fresno City

Rural areas

39%

44%

52%

Very Favorable Impression

First 5 Fresno CountyChart 1B 

Very Favorable, 
50.5%

Somewhat 
Favorable, 9.4%

Never Heard Of, 
34.2%

Unsure, 5.9%

Hispanics:
When asked about First 5 Fresno County

Chart 1C 
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The majority of the 501 respondents indicated they were not very aware of the following programs and 
organizations: Helpline 2-1-1, Central Valley’s Children’s Services Network, Central California Legal 

Services, Exceptional Parents Unlimited, Centro la Familia, Encourage Tomorrow, Reading and Beyond, 
FIRM, One Call for Kids and West Fresno Family Resource Center. This research indicates that the public 
impression of these programs is low when compared with the public image of First 5. See Table 1D 
below. 

 

Table 1D 
Organization/Program 

Very 
Favorable 

Somewhat 
Favorable 

Haven't 
Heard Of 

Unsure/          
Refused 

One Call for Kids 29 3 462 7 

Encourage Tomorrow 26 8 458 8 

The Children’s Movement 43 9 430 17 

Children and Families 
Commission of Fresno 

County 
34 23 428 15 

Fresno 
Interdenominational 

Refugee Ministries (aka 
FIRM) 

44 11 417 23 

Helpline 2-1-1 60 24 402 11 

West Fresno Family 
Resource Center 66 22 397 13 

Stone Soup of Fresno 67 41 359 34 

Exceptional Parents 
Unlimited (aka E-P-U) 86 39 338 29 

Reading and Beyond 124 37 319 21 

First 5 Fresno County 231 67 153 47 
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Public Perception: Credible and Non- Credible Sources 

Survey participants were asked about several sources and whether they believe they are credible or 
non- credible. Not surprisingly, the family doctor was indicated as the most credible source. Other 
sources in the healthcare field were included among the higher percentage of credible sources. Teachers 
and religious leaders also scored highly as credible sources. With a total of 227 credible responses, Local 
TV personality Kopi Sotiropulos was also indicated as a highly credible source, just slightly beating out 
Sheriff Margaret Mims and Mayor, Ashley Swearengin as a more credible source.  

Intriguing fact, 29% of those surveyed have never heard of Sheriff Margaret Mims, 28% have never 
heard of Mayor Ashley Swearengin and 17% have never heard of Police Chief Jerry Dyer. A further 
analysis indicated, minorities were the majority of those unaware of Sheriff Margaret Mims, Mayor 
Ashley Swearengin, and Fresno Police Chief Jerry Dyer. Forty-nine percent of Hispanics and 58% of 
Asians surveyed have never heard of Sheriff Margaret Mims while 46% of Hispanics and 67% of Asians 
surveyed have never heard of Mayor Ashley Swearengin. Twenty-nine percent of Hispanics and 50% of 
Asians surveyed have never heard of Fresno Police Chief Jerry Dyer. This indicates that minorities may 
be less aware of political and economic issues within the county of Fresno. 

When questioned about politicians, the public had less awareness of listed representatives, than the 
majority of local TV or radio personalities. This research suggests that persons in Fresno County show 
more interest in local organizations and support programs rather than what is happening at the state or 
national level.  To see a further breakdown of credible sources, please see Table 2A below. 

Table 2A 
Credible Sources (N = 501) Very Credible Somewhat Credible 

Your family doctor 89% 366 79 
Your local hospital 85% 298 126 
A registered nurse 80% 308 95 

The Fresno Bee 74% 193 177 
A child care provider 71% 221 137 

A classroom teacher from your local school district 71% 233 122 
The Fresno County Department of Public Health 70% 230 120 
A health insurer such as Blue Cross/Blue Shield 70% 221 128 

A community health care clinic 69% 212 136 
Your religious leader 69% 263 84 

Fresno City Police Chief Jerry Dyer 68% 209 133 
Local TV personality Kopi Sotiropulos 65% 219 108 
Fresno County Sheriff Margaret Mims 64% 210 110 
Fresno City Mayor Ashley Swearengin 54% 135 134 
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Statements: Agree or Disagree 

Survey participants were asked a series of eight questions, covering topics such as child healthcare, 
parent benefits, specials programs, etc. A total of twenty-two respondents indicated they disagreed with 
the statements listed, a mere 4.4%. Knowing that the majority of respondents (83%) agree with 
statement Q.11h, “There are services available in Fresno County to support my young child and me as a 
parent/caregiver”, suggests that the majority of the population is aware of the support programs and 
services available to young parents and caregivers in Fresno County. 

Statement Q.11g, “The sooner a child with special needs is identified and gets services the better their 
chances are for a more positive outcome” scored highest of those who strongly agree with 76% (382 
responses). Statement Q.11a, “Preventative care is critical to the health and development of children 
from pregnancy through age 5” came in second with 70% (348 responses) indicating they strongly agree. 
Rankings for each statement were consistent across all demographics. See Chart 3A below. 

Table 3A 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q.11a Preventative care is critical to the health and development
of children from pregnancy through age 5

Q.11b There are benefits for mom, child, and our community
when all newborns and their mothers are supported to

breastfeed

Q.11c Investing in high quality early learning experiences is key to 
our community’s health and wellbeing

Q.11d Improving outcomes for children rests on the strength of
the family and the community in which they live

Q.11e Early Screening, treatment and support for mothers
affected by maternal depression strengthen families and promote

healthy development of young children

Q.11f Businesses that implement policies and practices that help
their employees in their personal lives have a greater return on

their investment

Q.11g The sooner a child with special needs is identified and gets
services the better their chances are for a more positive outcome

Q.11h There are services available in Fresno County to support
my young child and me as a parent/caregiver

69.5%

55.7%

63.1%

66.3%

64.3%

57.7%

76.2%

40.9%

26.9%

35.3%

30.9%

27.1%

30.5%

31.3%

20.4%

41.7%

2.8%

5.4%

2.4%

5.2%

3.2%

7.4%

3.0%

13.0%

Strongly Agree Somewhat Agree Somewhat Diasagree Strongly Disagree Unsure

Chart 3A 
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First 5 Fresno County: Free Diaper Bag 

Only 53% (263 responses) of those surveyed were aware that First 5 offers a free diaper bag full of 
resources to parents in Fresno County. Of those aware of this bag, only 56% (146 responses) actually 
received the bag. Ninety-three percent reported the materials in their bag were helpful as a new parent 
with 54% claiming the bag was Extremely Helpful. Only a mere twenty respondents scored a “5 or 

under” for this bag being helpful. See Chart 4A below. 

Specifically excluding respondents who do not have a child living in the household, overall awareness of 
the free diaper bag raised to 62% with 92% of those who received the bag indicating they utilized the 
materials.  

This suggests that the majority of those who received the bag, found the materials to be helpful to them 
as a new parent or caregiver. With 47% of respondents being unaware of this bag, AIS suggests that a 
communication effort could improve upon the awareness level of these bags.  

 

 

 

 

 

54.1%
5.5%

1.0%

11.6%

4.1% 9.6%

4.1%

Free Diaper Bag Help Rating

10- Extremely Helpful 9 8 7 6 5 4

Chart 4A
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Child Brain Development and Learning  

Survey participants were asked if they were aware of early screenings for special needs. While 68% 
stated they were aware of these screenings, it is concerning that over 30% of the population in Fresno 
County stated they were unaware of these screenings.   

Responses were consistent when asked about brain development in a child. The majority of respondents 
indicated they believe a high percentage of a baby’s brain develops before the age of 5. The highest 
percentage of all responses at 34%, indicated that 90% of a baby’s brain develops before the age of 5. 

See Chart 5A below. 

 

When asked true or false questions pertaining to the learning and brain development of children, the 
majority of the respondents provided what we consider an accurate answer. Eighty-Five percent to 90% 
of respondents indicated they are extremely sure they can talk and interact with their children. While 
the remaining 10% to 15% results suggest the parent did not talk or interact with their child at a young 
age, this could be due to the respondent having a child at a young age and may be less educated than 
the others surveyed. A further analysis of those who indicated less accurate statements, for the 
majority, fell under the age of 45 with 50% having no more than a high school education. See Chart 5B 
on next page. 

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

Unsure

20%

50%

70%

90%

11.6%

3.2%

20.4%

30.7%

34.1%

Q17. When thinking of the brain development of children, how much 
of a child’s brain would you say develops before age 5?Chart 5A 
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Conclusion 

The results from this study indicate that First 5 Fresno County is the most reputable program or 
organization in the county of Fresno, when it comes to helping new parents and caregivers. Equally, 
rural and urban neighborhoods seem to both have a high understanding of First 5 and the services they 
offer. Except for the overall awareness of politicians, there was very little significant difference in 
answers among ethnicities for those who participated in this study. 

Only four organizations scored a higher public awareness over First 5. While First 5 did not receive the 
highest awareness for organizations among participants, they did receive the most favorable awareness 
rankings across all results. First 5 Fresno County scored a 99% Favorable Opinion for those aware of First 
5. This statistic indicates that the public image of First 5 Fresno County is well known and quite 
respected among residents in Fresno County.  

 

 

 

 

 

Young children who learn songs from their 
parents have an advantage over children who 

don’t learn songs

A child’s ability to learn is pretty much set 
from birth and can’t be improved or lowered 
by how often their parents read with them

Having a conversation with a baby doesn’t 
help their brain development since they don’t 

understand what you are saying

88.0%

86.4%

95.4%

8.8%

12.2%

4.0%

3.2%

1.4%

0.6%

True False Unsure

Chart 5B 
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First 5 Fresno County Demographic Survey Results (N = 501) 
   

Area Frequency Percent 
Fresno 305 60.9% 
Clovis 39 7.8% 
Rural 157 31.3% 

   

Gender Frequency Percent 
Male 136 27.1% 

Female 365 72.9% 
   

Age Frequency Percent 
18-24 38 7.6% 
25-29 77 15.4% 
30-34 105 21.0% 
35-39 57 11.4% 
40-44 22 4.4% 
45-49 16 3.2% 
50-54 20 1.0% 
55-59 27 5.4% 
60-64 28 5.6% 
65-74 57 11.4% 

75 & over 54 10.8% 
   

Are you a parent or caregiver of a child between the ages of 
zero and five?  Frequency Percent 

Yes 348 69.5% 
No 153 30.5% 

   

What is the age of the youngest child in your household, age 
zero to five? Frequency Percent 

0-3 months 14 4.0% 
3-6 months 32 9.2% 
6-9 months 28 8.0% 

9-12 months 15 4.3% 
1-2 years 111 31.9% 
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2-3 years 56 16.1% 
3-4 years 34 9.8% 
4-5 years 58 16.7% 

   

Are there any other children in your household between the 
ages of zero and five? Frequency Percent 

Yes 147 42.2% 
No 201 57.8% 

   

Political Party Frequency Percent 
Democrat 221 44.1% 

Republican 125 25.0% 
Independent 67 13.4% 

Some other party 25 5.0% 
DK/Refused 63 12.6% 

   

How often do you vote? Frequency Percent 
Always 238 47.5% 

Most of the time 114 22.8% 
Just once in a while 76 15.2% 

Seldom 60 12.0% 
Recently eligible to vote 4 0.8% 

DK/Refused 9 1.8% 
   

Employment status Frequency Percent 
Stay-at-home parent 101 20.2% 

Retired 117 23.4% 
Unemployed 23 4.6% 

Self-employed 19 3.8% 
Employed part-time 36 7.2% 
Employed full-time 183 36.5% 

Other 16 3.2% 
Refused 6 1.2% 

   

Marital status Frequency Percent 
Married 316 63.1% 
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Single 98 19.6% 
Domestic partner/civil union 21 4.2% 

Divorced/separtated 22 4.4% 
Widowed 44 8.8% 

   

Education level Frequency Percent 
8th grade or less 22 4.4% 
Some high school 20 4.0% 

High school degree 109 21.8% 
Some college 170 33.9% 

College degree 132 26.3% 
Post college work or degree 47 9.4% 

Unsure - 0.0% 
Refused 1 0.2% 

   

   

Household income Frequency Percent 
Under $25,000 123 24.6% 

$25,000 to $49,999 132 26.3% 
$50,000 to $74,999 90 18.0% 
$75,000 to $99,999 49 9.8% 
$100,000 or more 49 9.8% 

Unsure 11 2.2% 
Refused 47 9.4% 

   

Ethnic background Frequency Percent 
Hispanic 197 39.3% 

Caucasian but not of Hispanic decent 230 45.9% 
African-American 33 6.6% 
Asian-American 12 2.4% 
Native American 9 1.8% 

Other  17 3.4% 
Unsure - 0.0% 
Refused 3 0.6% 
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When speaking to your family do you tend to speak….? Frequency Percent 
(N = 197) 

English most or all of the time 71 36.0% 
English mixed with a lot of Spanish 62 31.5% 
Spanish most or all of the time, or 38 19.3% 
Spanish mixed with a lot of English 23 11.7% 

Refused  3 1.5% 
   

And, when speaking to friends, do you tend to speak….? Frequency Percent 
(N = 197) 

English most or all of the time 98 49.7% 
English mixed with a lot of Spanish 54 27.4% 
Spanish most or all of the time, or 25 12.7% 
Spanish mixed with a lot of English 18 9.1% 

Refused  2 1.0% 
   

And, when speaking to friends, do you tend to speak….? Frequency Percent 
(N = 197) 

Read Spanish very well 114 57.9% 
Read Spanish just so-so 82 41.6% 

Do not read Spanish - 0.0% 
Refused 1 0.5% 

   

Phone type Frequency Percent 
Landline 274 54.7% 

Cell phone 227 45.3% 
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First 5 Fresno County Survey Results 
Q7. I’m going to mention a few organizations and programs. After you hear the name or 
description of each one, please tell me if you have heard of it or not. If you have, please tell me 
if you have a favorable or unfavorable impression of that organization or program. If you have 
heard of the program or organization but don’t know enough about it to have an opinion, you 
can tell me that too.  (N = 501) 

Organization/Program Very 
favorable 

Somewhat 
favorable 

Somewhat 
unfavorable 

Very 
unfavorable 

Haven't 
heard 
of it 

Unsure/          
Refused 

Babies First 181 45 1 4 225 45 

Central California Legal 
Services 92 57 5 3 297 47 

Central Valley Children’s 
Services Network (aka 

C-S-N) 
116 57 - 2 286 40 

Centro La Familia 118 59 2 5 275 42 

Children and Families 
Commission of Fresno 

County 
34 23 - 1 428 15 

Encourage Tomorrow 26 8 - 1 458 8 

Exceptional Parents 
Unlimited (aka E-P-U) 86 39 5 4 338 29 

First 5 Fresno County 231 67 - 3 153 47 

Five a Day 142 34 3 - 292 30 

Fresno County 
Department of Children 
and Family Services (aka 

D-C-F-S) 

197 88 16 12 148 40 

Fresno County Office of 
Education 225 110 17 9 101 39 

Fresno 
Interdenominational 44 11 2 4 417 23 
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Refugee Ministries (aka 
FIRM) 

Head Start 338 88 6 6 37 26 

Helpline 2-1-1 60 24 2 2 402 11 

One Call for Kids 29 3 - - 462 7 

Reading and Beyond 124 37 - - 319 21 

Stone Soup of Fresno 67 41 - - 359 34 

The Children’s 
Movement 43 9 - 2 430 17 

United Way of Fresno 168 84 12 12 184 41 

West Fresno Family 
Resource Center 66 22 - 3 397 13 

Women, Infants and 
Children (aka WIC) 330 76 11 9 51 24 

 

Q8. Where have you heard about First 5 Fresno County?  (N = 348) 

Source Frequenc
y Percentage (N = 348) 

Billboard/Flyers 14 4.0% 
Event 28 8.0% 

From a friend or family member 48 13.8% 
Head Start 4 1.1% 

Hospital/Docor's office 21 6.0% 
In the news 77 22.1% 

Online (First5Fresno.org) 2 0.6% 
Other 10 2.9% 
School 9 2.6% 

Social media (Facebook) 4 1.1% 
TV (public service 
announcement) 97 22.9% 
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WIC 8 2.3% 
Work 21 6.0% 

Unsure 5 1.4% 
 

Q9. Have you ever used services affiliated with First 5 Fresno?  (N = 348) 
Source Frequency Percentage (N = 348) 

Yes 46 13.2% 
No 276 79.3% 

Refused - 0.0% 
Don't know 26 7.5% 

 

Q10. Next, I’m going to mention some people and organizations that might speak out 
about issues related to children, health care and education in Fresno County. After you 
hear each name, please tell me whether you consider that person or organization to be a 
credible or non-credible source of information about those issues. If you have never heard 
of the person or organization or have no opinion about it, please tell me that too.(N = 501) 

Source Very 
credible 

Somewhat 
credible 

Somewhat 
non-credible 

Very  
non-

credible 

Never 
heard 
of/no 

opinion 

A child care provider 221 137 7 5 131 

A classroom teacher form 
your local school district 233 122 5 14 127 

A community health care 
clinic 212 136 2 11 140 

A health insurer such as 
Blue Cross/Blue Shield 221 128 29 33 90 

A member of your local 
school board 134 144 14 21 188 

A professor from 
California State University 
of Fresno or Fresno Pacific 

University 

179 119 9 10 184 

A registered nurse 308 95 3 2 93 
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California Assembly 
member Henry T.  Perea 110 138 14 44 195 

California Assembly 
member Jim Patterson 120 118 17 36 210 

California State Senator 
Andy Vidak 86 113 11 33 258 

California State Senator 
Anthony Cannella 29 37 7 19 409 

California State Senator 
Tom Berryhill 41 49 12 22 377 

Central California Parent 
Magazine 140 100 2 9 250 

Fresno City Mayor Ashley 
Swearengin 135 134 19 75 138 

Fresno City Police Chief 
Jerry Dyer 209 133 17 58 84 

Fresno County Sheriff 
Margaret Mims 210 110 13 22 146 

Local Radio Personality 
Gnarley Charley & Jody Jo 62 49 7 30 353 

Local Radio Personality 
Ray Appleton 86 81 20 47 267 

Local TV personality 
Graciela Moreno 150 109 12 22 208 

Local TV personality Jason 
Hurst 25 37 1 12 426 

Local TV personality 
Juanita Stevenson 88 81 5 16 311 

Local TV personality Kopi 
Sotiropulos 219 108 11 30 133 

Local TV personality 
Lupita Lomeli 61 52 5 11 372 

The Fresno Bee 193 177 38 46 47 

The Fresno County 
Department of Public 

Health 
230 120 3 11 137 
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The member of the Fresno 
County Board of 
Supervisors that 

represents your area of 
Fresno County 

96 123 9 21 252 

U.S. Congressman David 
Valadao 92 84 10 25 290 

U.S. Congressman Devin 
Nunes 103 91 15 34 258 

U.S. Congressman Jim 
Costa 108 116 25 57 195 

U.S. Congressman Tom 
McClintock 60 56 12 28 345 

Your family doctor 366 79 11 4 41 

Your local hospital 298 126 9 18 50 

Your religious leader 263 84 3 16 135 

 

 

 

Q11. Now, I’m going to read a list of statements. Please indicate your level of agreement or 
disagreement by answering with one of the following replies: strongly disagree, disagree, 
agree, or strongly agree. (N = 501) 

  Strongly 
agree Agree Disagree Strongly 

Disagree 
Unsure/ 
Refused 

Preventative care is critical to the health 
and development of children from 

pregnancy through age 5. 
348 135 3 1 14 

There are benefits for mom, child and our 
community when all newborns and their 

mothers are supported to breastfeed. 
279 177 7 11 27 

Investing in high quality early learning 
experiences is key to our community’s 

health and wellbeing. 
316 155 10 8 12 
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Improving outcomes for children rests on 
the strength of the family and the 

community in which they live. 
332 136 6 1 26 

Early screening, treatment and support for 
mothers affected by maternal depression 
strengthen families and promote healthy 

development of young children. 

322 153 7 3 16 

Businesses that implement policies and 
practices that help their employees in their 
personal lives have a greater return on their 

investment. 

289 157 15 3 37 

The sooner a child with special needs is 
identified and gets services the better their 
chances are for a more positive outcome. 

382 102 2 - 15 

There are services available in Fresno 
County to support my young child and me as 

a parent/caregiver. 
205 209 15 7 65 

 

Q12. Are you aware that First 5 Fresno County distributes a free diaper bag full of 
important resources to the parents of newborns born in most Fresno County hospitals?  (N 
= 501) 

  Frequency Percentage (N = 501) 
Yes 263 52.5% 
No 231 46.1% 

Refused - 0.0% 
Don't know 7 1.4% 

 

 

Q13. Have you ever received this bag?  (N = 501) 
  Frequency Percentage (N = 501) 

Yes 146 55.5% 
No 116 44.1% 

Refused - 0.0% 
Don't know 1 0.4% 
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Q14. Did you use any of the materials from the bag? (N = 146) 
  Frequency Percentage (N = 146) 

Yes  135 92.5% 
No 4 2.7% 

Refused - 0.0% 
Don't know 7 4.8% 

 

Q15. On a scale of 1-10 with 1 being not at all useful and 10 being extremely useful, how 
useful was the bag?  (N = 146) 

  Frequency Percentage (N = 146) 
1 - 0.0% 
2 - 0.0% 
3 - 0.0% 
4 6 4.1% 
5 14 9.6% 
6 6 4.1% 
7 17 11.6% 
8 16 11.0% 
9 8 5.5% 

10 79 54.1% 
 

Q16. Are you aware of early screening for children to identify special needs?  (N = 501) 
  Frequency Percentage (N = 501) 

Yes 340 67.9% 
No 149 29.7% 

Refused 1 0.2% 
Don't know 11 2.2% 

 

Q17. When thinking of the brain development of children, how much of a child’s brain 
would you say develops before age 5?   (N = 501) 

  Frequency Percentage (N = 501) 
Up to 20% 16 3.2% 

50% 102 20.4% 
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70% 154 30.7% 
90% 171 34.1% 

Don't know/Refused 58 11.6% 
 

Q18. Having a conversation with a baby doesn’t help their brain development since they 
don’t understand what you are saying.  (N = 501) 

  Frequency Percentage (N = 146) 
True  20 4.0% 
False  478 95.4% 

Unsure/Refused 3 0.6% 
 

Q19. A child’s ability to learn is pretty much set from birth and can’t be improved or 
lowered by how often their parents read with them.  (N = 501) 

  Frequency Percentage (N = 146) 
True  61 12.2% 
False  433 86.4% 

Unsure/Refused 7 1.4% 
 

Q20. Young children who learn songs from their parents have an advantage over children 
who don’t learn songs.  (N = 501) 

  Frequency Percentage (N = 146) 
True  441 88.0% 
False  44 8.8% 

Unsure/Refused 16 3.2% 
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Q21.  And finally, on a scale of 1 to 5 where 1 is not at all sure and 5 is extremely sure, how 
sure are you that you can do the following:  (N = 501) 

  1 2 3 4 5 Refused 
Talk with your child(ren) about 

what’s happening around them even 
though they don’t understand the 

words? 

4 2 14 48 430 3 

Make time to have face to face 
interaction as often as you can even 

during a busy day? 
1 1 11 38 449 1 

Make time to read with your 
child(ren) even after a busy day? 3 7 16 37 436 2 

Sing songs to your child(ren) even if 
it feels silly sometimes? 5 4 10 31 450 1 
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Key Definitions 
 
• All data relates to households with the 

presence of children under five 
 
• Householder = Head of Household 

 
• HHLDs = households 
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Age 

• 86% of householders 
are 18 to 44. 
 

• Nearly half (45%) of 
householders are 25-
34 
 

• Core target = 25-44 
(70.5% of HHLDs) 
 

*Source: Scarborough Fresno, Fresno County Base 2014-4015 3 

18-24 
15.4% 

25-34 
44.8% 

35-44 
25.7% 

45-54 
8.1% 

55-64 
4.9% 

65+ 
1.0% 



Ethnicity 
 
• One-in-four are white 
 
• 60% of HHLDs are 

Latino 
 
– 23% of Latinos prefer to 

speak Spanish at home 
 
• Need for English and 

Spanish outreach 

*Source: Scarborough Fresno, Fresno County Base 2014-4015 4 

White, 24% 

Hispanic, 60% 

African 
American, 5% 

Asian, 8% 

Other, 3% 



Marital Status 

• 55% are married 
 

• 45% are single 
– Includes widowed, 

separated and 
divorced 
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Married 
55% 

Single 
38% 

Widowed 
2% 

Legally 
separated 

1% 

Divorced 
4% 



Education Level 

• 59% have high 
school education 
or less 
 

• 23% have AA/AS 
or some college 
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Grade school 
10% 

Some high 
school 
10% 

High school 
graduate/GED 

39% 

Some college 
(1-3 years) 

23% 

College 
graduate 

11% 

Some post 
graduate 

2% 

Post graduate 
degree 

5% 



Household Income 

 
 

• 65% of HHLD have 
HHI below $50,000 
 

• 71% have HHI 
<$75,000 
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<$25k, 25.7% 

$25k-$35k, 
17.1% 

$35k-$50k, 
22.6% 

$50k-$75k, 
15.7% 

$75k-$100k, 
9.2% 

$100k-
$150k, 
5.6% 

$150k-$250k, 
3.1% 

$250k+, 1.0% 



Other Demographics 
• 60% are renters 
 
• 40% are unemployed (potentially home-

makers) 
 
• More likely to be larger households 
 
• 38% have 3+ adults in HHLD 
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Media Usage 
• Radio and Internet are 

used most 
 

• Outdoor can be a strong 
awareness tactic 
 

• Television has reach 
potential, with 
significant waste 
 

• Newspaper is the least 
opportunistic 
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F5FC – Digital Communications Audit

1

Website Review 
• Audiences 
• Traffic 
• Top Referrers 
• Content 

Facebook Review 
• Audiences 
• Content 
• Likes 

Twitter Review 
• Audiences 
• Influencers 

Recommendations
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First 5 Fresno County 
Key Informant Interview Recap 

November and December, 2015 



Background 
On behalf of First 5 Fresno County (F5FC), Runyon Saltzman Einhorn, Inc. (RSE) conducted in-
depth interviews with nine stakeholders in Fresno County. These conversations were facilitated 
over the phone by RSE staff members.  

The two primary goals of this research were: 

1. Gain insight into how F5FC stakeholders view the organization, its key audiences, 
strengths and weaknesses. 

2. Identify opportunities to advance and/or strengthen F5FC communications activities.  
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Methodology 
RSE and F5FC developed a list of key informants to target for the interviews. Individuals on the 
list were contacted multiple times for scheduling, however not everyone was able to participate 
due to limited availability. The nine people who were interviewed include First 5 Fresno County 
staff, commissioners, media contacts from the Latino and Hmong communities, educators and 
CBOs.  

The interviews were conducted by phone during November and December of 2015. Some of the 
interviews were audio recorded with permission by the interviewees and assurance of the 
confidentiality of their responses. 

RSE created two versions of the discussion guide for the interviews – one for internal 
stakeholders (including staff and commissioners) and one for external stakeholders. See 
Appendix A for copies of the discussion guides. These were reviewed and approved by F5FC. 
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Key Findings: Audience 
Parents are considered the most important target audience. 

• Every stakeholder interviewee emphasized the need to reach 
parents directly.  

• While all respondents said it is a priority to reach all parents, most 
mentioned the importance of targeting message(s) to specific 
audiences or communities.  

• Identified audience segments include: African American, Latino 
(especially Spanish-dominant), Hmong, Lao, Mien, Cambodian, 
parents of children with special needs, middle-class and rural 
communities. 

 

It is also critical to involve Community Stakeholders. 

• Respondents also recognized the need to “build the capacity as a 
community to do the work” and “see the problem as a community 
problem that we all solve together.” 

• Stakeholders mentioned by respondents include service 
providers, policy makers and educators. 
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“Any change we want to 
happen needs to start first 

with stakeholders and 
emphasize early education.” 

“Parents [are an important 
target audience] because 

they are the first resources 
to nurture, the most critical 

teachers for kids, not 
formally but informally. They 

are role models.” 



Key Findings: Channels 
Use trusted communication channels to disseminate information to parents and 
caregivers, like schools, religious institutions and community organizations. 

• “Reach the parents through churches and schools. Especially churches because they 
understand the needs of the community.” 

• “Schools have a very important role outside of parents. They are working toward each 
student reading at grade level and they need to be creative in engaging parents since 
parents are partners for students’ success.” 

 

In-language and ethnic media can be a powerful channel for targeted messages to 
smaller, more isolated communities. 

• “Media in-language [is the most effective way for F5FC to communicate with the community]. 
What does Latino population see on TV? What are the shows that are watched more by our 
population?” 

• “Radio station and events. Hmong New Year, Hmong events, Resource fair. Radio station is 
willing to provide free PSAs to announce any First 5 workshops or events.” 

• Facebook was mentioned by multiple interviewees as a channel for Spanish-language users. 
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Key Findings: Outreach Materials 
Parent and caregiver literacy can be a barrier when it comes to printed materials and 
engaging in reading with children ages 0-5. 

• “Print materials, flyers at fairs, posters are less helpful since some families can’t read. 
Hmong radio (free PSAs offered) and Hmong New Year suggested as alternatives.” 

• “Flyers don’t work. Not as effective as we think. The [Latino] community goes to health fair 
and gets a lot of papers. Are they really reading it? Some families can’t even read. We learn 
through seeing things. First 5 has some great commercials like ‘Dad talking with child about 
lady bug’. ” 
 

For those aware of Welcome Baby Bags, it is seen as a valuable resource.  

• One respondent described his wife using the Welcome Baby bag as a diaper bag for a long 
time.  

• “For some parents it’s their first book.” [From the Welcome Baby Bags.]  

• Timing of distribution could be evaluated, as a couple respondents thought it should be given 
to parents earlier. “For new moms and young parents, having a baby is a time of stress. 
Think about giving bag early to read about resources.” 
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Key Findings: Strengths 
The First 5 Fresno County staff is very highly regarded. 
• When asked what are the key strengths of the organization, almost all 

interviewees identified staff as one of its strongest assets. 
 
 
 
 
 
 
 

Specific initiatives were also highlighted by respondents as important 
contributions to the community, particularly those that focused on convening. 
• B3, Birth through third grade, was brought up by about half of the respondents 

as a positive program making a significant difference in Fresno County. 

• “Financial resources and technical assistance; quarterly meetings for grantees; 
gives partners opportunity to network - these are great things First 5 has done 
and no one else in the county is forming collaborative settings like this.”  

 
 

7 

“None of the 
employees are there 
for the paycheck…. 
They’re not going to 
say no or give up.”   

“It’s noble work they’re doing. They’re very well 
organized. I admire the strategic planning and 
stakeholder process. I don’t know if there’s any 

county agency really doing this.” 

“They’re catalysts. 
Change agents”   



Key Findings: Opportunities 
When asked or probed on responses, most interviewees could not articulate “negatives” or 
“weaknesses” with First 5 Fresno County. There were, however, some opportunities for growth 
identified. 
 
Respondents spoke about missed opportunities to tell First 5 Fresno County’s story. 
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“I don’t think we do a good enough 
job of telling our story in the 

community. Either on a long term 
basis or short term… They [First 5] 

do a lot of great things but 
nobody knows about it.” 

“There needs to be a stronger effort that First 5 
name needs to get out to the SEA [Southeast 

Asian] communities. First 5 Fresno County is a bit 
invisible in these communities.” 

“I know First 5 because they fund us but when I 
ask [parents] if they have heard First 5 

unfortunately some don’t. They know they 
fund programs but I don’t think they really know 

the staff, the work they do. Agencies yes, but not 
sure how well community.” 



Key Findings: Opportunities 
The Lighthouse for Children is an opportunity that needs to be proven before it can be 
deemed a success. 
 
“I’m sure it will be a benefit but need to see outcomes. First 5 will have to show the outcomes to 
prove its worth. There were a lot of suspicions so First 5’s responsibility will be to show 
outcomes that they were right and good for community.  
 
“Hard for me to know until I hear from community ‘this place helped me out’. Down the road, in a 
year, we’ll start to hear.” 
 
“Having a place, a touchpoint, particularly in downtown helps. Because of the scandal it might 
have a negative connotation. But it will outlive all of us.” 

9 



Key Findings: Opportunities 
Respondents that work with or represent diverse communities expressed interest in 
further partnership with First 5 Fresno County to craft and deliver messages that are 
culturally relevant and meaningful, particularly to parents. 
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“First 5 cannot develop programs for 
each diverse audience, they need to 

work with organizations that already 
have these relationships, it brings 

cohesion and unity to the community and 
is more effective.” 

“Be more active and visible in rural 
communities. With lack of resources 
in the last few years and only staying 

in Fresno and not in rural, it would 
be good to heighten presence.” 

“First 5 currently uses high profile people [for 
example] talking about importance of reading to 

your kids. My recommendation: use well-
known community members to share their 

success story, like a high school teacher, 
soccer coach that parents/kids admire or a 

parent sharing story. Give a different point of 
view from the community.” 
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